



• Market par cipa on can be used as a tool to li  small‐scale farmers out of semi‐  
subsistence farming and poverty trap1. 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Marketing strategy:   











































































Market par cipa on  Fac on sold 
Produc on characteris cs 
•  Technical eﬃciency and the number of ﬁeld a 
household owned have a small and posi ve impact 








•  Propor onal and ﬁxed transac ons do not have a 














•  One‐year increase in the household head age reduces the probability of selec ng a superior marke ng 
strategy by 1.9%  
•  An addi onal family member increases the probability of selec ng a superior marke ng strategy by 5%. 
•  A 10% increase in the ra o of adult females increases the probability of selec ng a superior marke ng 
strategy by 3.2%. 
Financial capital 
•  A 10% increase in the frac on of potato sold increases the likelihood of selec ng a superior marke ng 
strategy by 2.1%. 
Physical capital 
•  1 ha increase in farm size increases the probability of selec ng a superior marke ng strategy by 4.4%. 
Transac on costs 
•  Owning a radio increases the probability of selec ng a superior marke ng strategy by 13.8%. 
•  Living 1 km closer to the Tiraque market increases the likelihood of selec ng a superior marke ng strategy 
by 11.5%. 
Introduc on 
Household and Market Loca on 
Tiraque  
4 Km  
Punata   
16 Km  
Cochabamba  
60 Km  
Santa Cruz  
400 km  
✓Potato is the main food 
crop and cash crop followed 
by Lima beans, cereal, and 
livestock. 
✓Potato sales represent 
79.5% of crop revenue and 
49.5% of total household 
revenue. 